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Learn About Managing Your
Ranch for Success at TSCRA
by Amy Hays, adult education manager | aehays@noble.org

I

f you are attending the Texas and
Southwestern Cattle Raisers Association (TSCRA) annual
convention in Fort
Worth, we hope that
you will make plans to
visit with us. This year,
we will have a booth
on the trade show
floor and will be in the classrooms at the
School for Successful Ranching (http://
cattleraisersconvention.com/school/). We
would love to connect with you and find
ways that we can work with you on your
journey to successful ranching.

TRADE SHOW
FLOOR – BOOTH #739

Stop by for a visit and pick up
information on management practices
for your beef cattle enterprises. Visit

with agricultural consultants and find
answers to questions you have about
your operations. We will also help you
sign up or complete your profile for your
Noble account. By signing up for a Noble
account, you have access to educational
events, newsletters and special programs
that are geared toward land stewardship
in grazing animal production for
producer profitability.

SCHOOL FOR SUCCESSFUL
RANCHING SPECIAL
SESSION: ARE YOU AN
INTENTIONAL PRODUCER?

Noble Research Institute’s intentional
producer education series is designed to
guide producers who are looking to assess,
measure and implement specific change
in seven areas of production operations.
This special track session is designed to
help producers in two of the seven areas:

CATTLE RAISERS
CONVENTION & EXPO
Fort Worth Convention Center
March 27-29, 2020
To register, go to www.cattle
raisersconvention.com

livestock management and livestock
marketing. The intent of this special track
is to have producers assess their current
operations, to highlight useful tools that
can be used to monitor and manage
parts of their operations, and to identify
proactive management areas where they
can begin to plan intentional management
strategies. By the end of this session,
producers should be able to target their
plans in livestock and pasture management
and to identify potential needs or plans for
livestock marketing.

