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P

roducers can now easily access Oklahoma
cattle auction data
using two web-based
tools created by the Noble
Research Institute’s economics consultants and computing services team.
We’ve taken the U.S.
Department of Agriculture
Agricultural Marketing Service (USDA-AMS) market reports from the seven
reporting livestock auctions in Oklahoma (Ada,
Apache, El Reno, McAlester, Oklahoma National,
Tulsa and Woodward), as well as the Oklahoma
combined average, sorted through the numbers
and put them back together in a way that makes it
easy for producers to see the current market conditions.
Information is updated every evening in order
to stay as up-to-date as possible. This dataset also
provides producers the ability to look at historical
conditions for these markets. All the information
provided by these web tools are available publicly.
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TOOL 1: PRICE SLIDE TABLE

The first web tool is a breakdown of the price
slide (PS) and value of gain (VOG) for any of
the reported markets. The PS and VOG page
looks at the sales receipts for the selected
market, gender, frame size, yield grade and
the sale date to provide a look at what type
of cattle buyers are wanting. Cattle that
have notes (e.g., calves, thin, fleshy) are not
included in the table to prevent the PS and
VOG from being effected. If a producer wants
to see the original USDA-AMS report the data
was taken from, a link is provided near the top
of the page.
It’s important for a producer to understand the concepts behind price slide and
value of gain. As an animal grows, the price
paid on a per pound basis usually decreases.
This decrease is known as the price slide. In
a normal market, even though the price per
pound decreases, the total value of the animal
increases. This change in the value per head
divided by the change in weight is the value
of gain. Producers compare VOG with the cost
of gain (COG), which is the cost for the animal
to gain one pound of weight. If the COG is less
than the VOG, it is profitable for the producer
to grow the animal to a larger size. However, if
the COG is higher than the VOG the producer
would lose money growing the animal.
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TOOL 2: MARKET CHARTS

TELL US WHAT YOU THINK

This is just the beginning. Working toward providing producers with the tools and information that can be used to make timely management decisions, like determining when to
buy or sell cattle, is one of the great things we do here at Noble. This opens the door to so
many more things we can start to do. I’m excited to see what kind of response these web
tools get from the producers we work with and to find out what they’d like to see next.

The second web tool is a set of charts for
feeder, slaughter and replacement cattle.
There is an option to compare each group
across the selected reported markets during
a specific year or across years. The auction
comparison tool is designed to provide
producers with information to help them in
their marketing and purchasing options. The
year comparison allows producers to evaluate a particular market over multiple years
and see how the current year is stacking up
against previous years.
Each cattle type has different ways to
refine the results. Feeder cattle are selected
by gender and weight, with the option for
frame size and yield grade. If left blank, the
chart will automatically include all frame
sizes and yield grades. Slaughter cows are
broken down by their class (e.g., lean, light)
and dressing levels. Replacement cattle
have the option of being sorted by bred
cattle or by pairs. Other characteristics
are available to be used to refine results,
but, again, if left blank the chart will automatically include everything in the results.
One of the great features of this web tool
is the interactive chart. Producers have the
option of what years or markets to include,
depending on the chart they are looking at.
They also have the ability to select a particular sale date on the chart and view the
original USDA-AMS report.

